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Hi Susan, Nikesh,

I wanted to send you a quick note to remind you (hat starting from today, sales teams wiD be pre-briefing large
advertisers on the US trademaril poliCy change we discussed a while ago. The pubic announcement wiD go ive on
Monday.

, ThiswiU be part althe OC update next week,. but in case illeaks andyou getquesliof\S, here are some 01 the details
, about the launch:

"What

! •We are upda6ng our trademark policy in the uS 10 allow resenefS and information sites to use trademark terms it
. l their ad creatives lor search and content netwof1t

1-

, • Details are in the anached deck, but in short, we wiU require thai the landing page lor the ad sell Ihe goods atld
: ~ services corresponding to the trademark term

.! . Yahoo and Microsoft already allow use of TM terms i~ ad I~t

,"
• Why:

• Out external messaging Is thai we want to improve ad quality and user eJperience by giving users more choice and
dscouraging overly generic al!d low quaffty ads
'Impact:

• Trademark owners. espedaDy !he brand owners, wiD be upset about this Change mainly because it may lead to
higher cost ror them. We have been working with the sales teams to prepare proactive communication.
• Industry associations we pre·briefed gave a positive response since YahoolMSFT already have the policy.
• Given the strong landing page component, requiring the trademarked product 10 be resold, this change may be
perceived as less about advertisers' competitors using Iheir TM lerm (ike out keyword poicy), so the main outcry will
ikety be cost driven.
• Our estimations show about SI00M annual impact conservatively due to this policy changs.
• Many advertisers loday chose to not bid on trademarked keywords because our quaity system dsables their overly
generic ad that ooesn't contain the trademarlt term. With this change, we expect auc:ions to be a lot more
competitive, providing users with more ad choices ler tradsmafl<ed qU6~~ •
• When:
• May 14: Pre-briefing large advertisers and agencies
• May 18th: Pub6c annooncement and blOg post
• June 15th; Ads start running

I

L

Useful Units:
• Extemal one sheeter: http://goIttademarkonesheeter
• Comm Doc: htlp:llgoltrademarkcommdoc
• External FAOsIMessaging: http://golustmextemal
• External Deck: htlp:llgo/l1ademarksextelnal
• Agps presentation: htlp:J/goIlmagps
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• Internal Sales Training: httpJ/gClluslmpoNcydedl
- Inlemal FAOs: hllp:Jlgofuslminternal
· For some detail on the po6cy, you can lind the external deckS being senllO advertisers attached. Please let me know
if you have any questions or concems.
· Baris

1-; Draft ollhe blog post:
: Imagine opening your Sunday paper and seeing ads from a large supermarkel chain thai didn't list actual prodJcts
: lor sale; ins1ead, they simply ~sled the categories of produds available - olfers b"ke "Buy discount cola" and -Snacks
, on sale: The ads wouldn't be usefut since you wouldn't know what proclUCIS are actually being ollered. FOf many
. I categories 01 advertisers, this is the problem they have faced 0f1 Google for some lime.

: i This is why. in an effort to impfOve ad quaity aod user experience, we ale adjusting our lradematlt po6cy in the US
to allow some ads to use trademarks In the ad text. Under certain criteria, you can US61rademark terms in your ad
tex! in the US even if you oon'( own thailladetnaik Of have exp6dt approval from the trademark owner 10 use it. This
: . change wilt help you 10 creale more narrowly targeled ad text that highlights your specifIC inventory.

: 1 Forell:ample, ~nder our old poijcy, a site. that sells severa! brands 01 athletic ShOes may nol have been able 10
:. highight the actual brands that they seU in their ad text. However, under our new policy, Ihal advertiser can create
· specirlC ads lor each 01 the brands that they sell We believe tttat tIlis change"";U help both our users and advertisers
: ' by reducing tile number of overly generic ads that apPear across our netwoms in tile US.

Please note tIlat this policy update wi g only apply 10 ads seNed in the US on Google.mm and to US users on the
and Conlent nefWorks. For ads served outside of the US, the trademaf1t po5cy lor ad text remains the same:
to a trademark complaint, Google wm not allow ads specificaDy outlined in the complaint to run with the
in the ad texl A.ISO. wl1ile we wit! start accepling new ads that contain trademarlt te.rms IQ(lay, those ads will not
showing until June 1Slh.

11 you have ads in your account which were previously disapproved lor trademark poDcy and that comply with the
new policy. )'Ou may submit those ads lor fe-review and eIgibJe ads may begin showing in the US starting June lS!h.
F~r instructions on editing your ad text, elicit here.
In order to help you understand whal types of landing pages might meet our po6cy guide6nes. we have added some
functionality 10 our Search· based Keyword Tool If you visit www.google.COmiskrOOI and enler your websile
:11;~~~~~:~: see example tancing pages ext:raaed from your website that may be oppol1unities to show re·sate or
;]
! ads.
We believe that this Change will Offer you the opportunity to provide users with more releVdnl information, Choice and
I respecting the interests of lIildemark owners.
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